
of agriculture. Wyoming’s agri-
cultural industry helps maintain 
open spaces and wildlife habitat 
and agricultural operators serve 

as environmental 
stewards, main-
taining and im-
proving soil and 
natural resourc-
es to pass on to 
fu tu re  gene ra -
tions.”

As part of the 
project, elemen-
tary classrooms 
not only receive 
the book do-
nation at their 
school, but many 
classrooms also 
have visits from 
local farmers and 

ranchers. Thanks to the grassroots 
efforts of the county Farm Bureau 
members across the state each 
year the book of the year is read 
to classrooms and the students 
get to learn more about farming 
and ranching first-hand. 

“We are given such an incred-
ible opportunity when we can get 

into the classroom, and read chil-
dren a credibly accurate book,” 
Baars explained. “When kids 
meet an actual farmer or rancher, 
it helps them learn about the hard 
work and effort that goes into 
the food they eat, and the clothes 
they wear. Connecting with chil-
dren early-on leaves a lasting im-
pact which helps them understand 
how agriculture is important to 
their everyday life.”

Baars says she enjoys the op-
portunity to teach children about 
agriculture. “Kids are bombarded 
with so many inaccurate percep-
tions of where their food comes 
from and how safe it is,” she said. 
“When I have the opportunity to 
share with them the actual truths 
of farming and ranching, I know I 
have done my part in helping the 
next generation have a better ap-
preciation for Ag.”

“I’ve also found great satis-
faction in impacting children’s 
lives,” she concluded. “It makes 
me smile when the kids I’ve 
seen in the classroom see me on 
the street and come up to tell me 
“Hi”, or even hug me! Creating 
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“
“When kids meet an actu-

al farmer or rancher, it helps 
them learn about the hard 
work and effort that goes 
into the food they eat, and 
the clothes they wear. Con-
necting with children early-
on leaves a lasting impact 
which helps them understand 
how agriculture is important 
to their everyday life.”
—Chelsea Baars, WyFB 
YF&R State Chair

By Kerin Clark
“The Ag Books for Kids project 

is vitally important to keeping our 
youth connected to agriculture,” 
said Wyoming Farm Bureau Fed-
eration Young Farmer & Rancher 
State Chair Chelsea Baars. “Even 
in Wyoming, there are still plenty 
of kids who don’t understand the 
word “agriculture” or where their 
food comes from.”

Educating Wyoming school 
children about agriculture is the 
goal of the Wyoming Farm Bu-
reau (WyFB) Young Farmer and 
Rancher (YF&R) Committee “Ag 
Books for Kids” project. 2020 
marks the sixteenth year of the 
project. The WyFB YF&R Com-
mittee organizes the project and 
the county Farm Bureaus across 
the state donate agriculture books 
each year to Wyoming elementary 
school libraries.

In recognition of this effort, 
Wyoming Governor Mark Gordon 
has declared the week of March 2, 
2020 as “Wyoming Agricultural 
Literacy Week.” 

“The proclamation acknowl-
edges that Ag Literacy is impera-
tive for everyone,” Baars said. 
“We all have the simple needs of 

food and clothing, from the small-
est of Kindergarteners to the Gov-
ernor of Wyoming.”

“With this proclamation, the 
Governor  pro-
motes the impor-
tance of farmers 
and ranchers and 
the roles they 
play in all of our 
daily lives,” she 
continued. “I feel 
blessed to live in 
the Great State of 
Wyoming where 
Governors have 
acknowledged the 
importance of Ag-
riculture to our 
State for years.”

The “Wyoming 
Agriculture Lit-
eracy Week” proclamation reads: 
“Literacy is a top priority for 
school children and non-fiction 
books are an important tool in 
teaching children about the world 
around them.”

The proclamation continues: 
“Many aspects of our daily lives, 
including the food we eat, clothes 
we wear, and medicine we depend 
on, are made possible because 

“Wyoming Agricultural Literacy Week” is March 2-7

See ‘Wyoming Agricultural Literacy Week’ page 15

Winter in Wyoming.  Rachel Grant photo.
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By Zippy Duvall, American Farm 
Bureau Federation President

Rules are more likely 
to be followed if they 
are clear and well under-
stood.

Rules are more likely 
to be supported if the peo-
ple who must follow them 
agree they are needed and 
they are lawful.

And rules are more 
likely to achieve their 
purpose if they meet the 
prior criteria: people support them 
and can follow them.

That three-legged stool of good 
rulemaking is represented by the 
new Navigable Waters Protection 
Rule issued Jan. 23 by the Envi-
ronmental Protection Agency and 
U.S. Army Corps of Engineers. The 
new, clearer defi nition of “waters 
of the United States” for purposes 
of federal regulatory jurisdiction 
under the Clean Water Act will end 
decades of confusion and litigation 
over which parts of a farmer’s or 
rancher’s land require federal per-

mission to farm.
Let’s take a look at the fi rst leg 

of the stool: clear and 
easy to understand. The 
new rule clearly estab-
lishes four categories 
of water or land that are 
regulated at the federal 
level. Equally important, 
it clarifi es the categories 
that are not “waters of 
the U.S.,” such as areas 
of a fi eld that hold water 
only after a heavy rain. 

Wetlands converted to farmland 
decades ago are excluded. Most 
upland ditches are excluded. “Ad-
jacent wetlands” covered under the 
new rule are clearly defi ned to be 
directly abutting or connecting to 
jurisdictional waters.

The lines between what’s “in” 
and what’s “out” are clear enough 
that a farmer doesn’t have to hire 
a team of engineers and lawyers to 
fi nd out if the land can be farmed. 
That’s a big improvement over the 
2015 Waters of the U.S. rule, which 
gave federal agencies too much lee-

Calendar of Events
March
2......... WyFB Scholarship application postmark deadline
2-7 ..... Wyoming Agricultural Literacy Week
13-16 .. AFBF YF&R Conference—Louisville, Kentucky
24....... National Agriculture Day
April
3......... “Ag Books for Kids” county contest deadline
20....... “Ag Books for Kids district contest deadline
November
12-14 .. WyFB 101st Annual Meeting--Cody

Visit wyfb.org for calendar updates
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Zippy Duvall

The Three-Legged Stool of Good Rulemaking
way to declare almost any area of a 
farmer’s or rancher’s land a water 
of the U.S., even if it was far away 
from navigable waters.

I’ve always said that anyone ought 
to be able to look out on a fi eld and 
easily see which parts of the land are 
regulated by the federal government 
and which areas are not.

Second, the rule is supported by 
the people who are most directly af-
fected, farmers and ranchers and 
other landowners. Clean water is a 
priority for farmers and ranchers. We 
know that a new rule is needed both 
to protect water quality and to pro-
vide certainty for landowners. With-
out this rule, it’s nearly impossible for 
a landowner to know which parts of 
the land are considered WOTUS.

In fact, Farm Bureau for years 
has been calling for federal agen-
cies to issue a rule that provides 
clarity and predictability. We’ve 
called for a rule that aligns with the 
Clean Water Act and with the direc-
tion given by the Supreme Court. 
What we could not support is a rule, 
like the now-repealed 2015 rule, 
that would create more confusion, 
risk and bureaucracy for the people 
who grow our food.

Finally, this new rule will effec-
tively protect clean water. If your arm 
is broken, the doctor doesn’t put a cast 
on your leg. But that’s just about what 
would have happened under the 2015 

WOTUS rule. Instead of focusing on 
navigable waters and those waters 
with a direct connection to naviga-
ble waters, the 2015 rule was aimed 
squarely at controlling what farmers 
and others could do on land miles 
away. It was a federal land grab, plain 
and simple. The Trump Administra-
tion’s new Navigable Waters Protec-
tion Rule focuses the treatment where 
it is needed, a large reason why we 
believe it will achieve its purpose of 
enhancing water quality.

There’s been a lot of misinfor-
mation in the news media about 
the new rule. It doesn’t “roll back” 
anything. It provides more effective 
water protection, with clear lines of 
authority to make those protections 
work. And it rightly asks the states 
to do their part, with the cooperative 
federalism envisioned by Congress 
when it passed the Clean Water Act.

Farm Bureau members have 
worked long and hard for this rule, 
and we would not have it without 
their dedicated advocacy efforts. 
Rather than taking a victory lap, we 
should celebrate this win by correct-
ing misinformation about the new 
rule and letting our government of-
fi cials know that we support it. The 
Navigable Waters Protection Rule 
is clear, supported by the people it 
regulates, and designed to achieve 
its purpose—the three-legged stool 
of good rulemaking.
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WyFB Weekly Legislative 
             Radio Shows

Join us every Friday during the legislative session as we bring you 
weekly legislative updates via radio on Northern Ag Network.

To listen to the shows, visit www.wyfb.org. 
For radio, click on the news/radio programs. 

Listen to the shows on WyFB Facebook page

The Wyoming Farm Bureau Federation 
is your “Voice for Agriculture!”
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21st Century Equipment
5180 US Highway 26
Torrington, WY 82240

(307) 532-7071
www.21stCenturyEquipment.com

tgass@21stCenturyEquip.com

Blevins Angus Ranch
19th Annual Production Sale

March 17, 2020
1:00 P.M.  •  5 Valleys Livestock Auction  •  Missoula, MT

Breeding for balanced EPDs – Birth to Carcass

length  •  thickness  •  muscle  •  eye-appeal  •  calving-ease

Visitors are always welcome!
Blevins Angus Ranch  Wayne Blevins  •  38306 Dellwo Rd.  •  Charlo, MT 59824

(406) 644-2309 or (406) 274-2732 cell  •  blevinsangus@blackfoot.net

His 
Sons Sell !

His 
Sons Sell !

Broadcast Live:

www.cattleusa.com

His 
Sons Sell !

His 
Sons Sell !

59 Reg. Yearling Bulls
8 Reg. Two-Year-Old Bulls

12 Reg. Yearling Heifers
25 Comm. Yearling Heifers

Also Selling Sons of . . .
Connealy Comrade 1385
KB-Full Measure C40

Selling:

Still in the Rough 201

Barstow Bankroll B73

By Cindy Fulton, Wyoming 
Department of Agriculture

In this era of internet use and 
connectivity to the entire world 
at the stroke of a mouse, there is 
a plethora of marketing scams that 
have become commonplace. Pesti-
cide sales are not immune to those 
ploys.

It has become apparent there are 
products available on the internet 
that are not as they are represented. 
The consequences of purchase of 
those products range from lack of 
effi cacy to real danger of exposure 
to formulations that are not safe to 
use in the suggested manner. 

During routine pesticide in-
spections in an eating establish-
ment in the Midwest, a counterfeit 
pesticide was discovered that had 
clearly been repackaged, was be-
ing used for control of pests in a 
structural setting, and stated on the 
label, “Do not show to local health 
offi cials.” The packaging facil-
ity was traced to a different state, 
and the product had been imported 
from overseas. Use of this product 
in that setting carried the potential 

of serious health concerns within 
the facility.

The products are also being found 
in pet care facilities. They are pur-
ported to control ticks and fl eas on 
your pets, but are detrimental when 
used in the suggested manner.

The illicit companies are being 
very creative with labeling, leading 
the buyer to believe they are pur-
chasing the desired product yet in 
reality, the product is counterfeit.

A national task force has been 
created to deal with the issue. 
They are collaborating with indus-
try, pest control associations, state 
regulatory agencies, and EPA to 
attempt to curb the illicit sales of 
these products.

And what can you as a consum-
er do to protect yourself? Always 
buy from a reputable dealer or site. 
Be aware of repackaged products. 
Research the pesticide you wish 
to purchase, and review the label 
of the pesticide being offered for 
sale. If you have any reservations, 
do not proceed with the purchase. 
The outcome may not be as you in-
tended it to be. Buyer, be savvy….

Counterfeit Pesticides….Buyer Beware!

The American Farm Bureau 
Federation will host two sessions 
of Women’s Communications 
Boot Camp in 2020 – June 9-12 
and Oct. 13-16. The training is 
open to all female members in-
terested in building skills needed 
to communicate about agriculture 
and for Farm Bureau.

Online applications for the 
summer session (June 9-12) will 
be accepted through March 28; 
handwritten and/or scanned sub-
missions will not be accepted. 
Topics covered during the ses-
sion will include advocacy, pub-
lic speaking, communicating with 
elected offi cials, social media 
strategy, targeted messaging and 
working with the media.

“Engaging with consumers to 
build their trust in agriculture is 
more important than ever,” said 
Sherry Saylor, an Arizona crop 
farmer and chair of the American 
Farm Bureau’s Women’s Leader-

ship Committee. “Food remains 
a hot topic in our society, which 
presents a tremendous sharing op-
portunity for farmers and ranch-
ers.”

Applicants will be notifi ed of 
their status by e-mail on or before 
April 24. 

Applicants will have the option 
to have their application carried 
over to the fall session application 
pool (Oct. 13-16) if not selected 
for the summer session. Selected 
applicants must remit a $300 reg-
istration fee to offset materials, 
equipment and group meal costs.

For more information and to 
apply, visit the fb.org (Click on 
Programs, Women’s Leadership).

To date, 210 women have grad-
uated from this intensive training. 
Program alumni are passionate 
and persuasive advocates for ag-
riculture who connect with infl u-
encers on the local, state and na-
tional level.

Apply for Farm Bureau Women’s 
Communications Boot Camp Summer 
Session by March 28
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Dealer Imprint Area

THE UTILITY TRACTOR.
REDEFINED. RETHOUGHT. 
RELENTLESS.

CHECK OUT THE 
MASSEY FERGUSON 
4700 SERIES

www.masseyferguson.us

©2015 AGCO Corporation. Massey Ferguson is a worldwide brand of AGCO Corporation. AGCO and Massey Ferguson are trademarks of AGCO. All rights reserved. MF15P095CRv01

Dealer Imprint Area

THE UTILITY TRACTOR.
REDEFINED. RETHOUGHT. 
RELENTLESS.

CHECK OUT THE 
MASSEY FERGUSON 
4700 SERIES

www.masseyferguson.us

©2015 AGCO Corporation. Massey Ferguson is a worldwide brand of AGCO Corporation. AGCO and Massey Ferguson are trademarks of AGCO. All rights reserved. MF15P095CRv01

Th e  4700 Se r i e s  i s  t h e  c u l m i n a t i o n  o f  t h e  b i g g e s t  R& D p r o j e c t  i n  Ma s s e y  Fe r g u s o n ®  
h i s t o r y .  Re t h o u g h t  a n d  e n g i n e e r e d  f r o m  t h e  g r o u n d  u p ,  t h e n  t e s t e d  a r o u n d  t h e  w o r l d .  W e  
h a v e  c r e a t e d  a  u t i l i t y  t r a c t o r  t h a t ’ s  a s  s t o u t  a n d  h e a v y -d u t y  a s  i t  i s  v e r s a t i l e .  Yo u ’ l l  f e e l  t h e  
p o w e r  w i t h  g r e a t e r  l i f t  c a p a c i t y  a n d  t h e  a b i l i t y  t o  p u l l  h e a v i e r  i m p l e m e n t s .  Ye t  i t ’ s  n i m b l e  
e n o u g h  t o  m a n e u v e r  t h r o u g h  a n y  o p e r a t i o n .  Ha y .  Da i r y .  Li v e s t o c k .  Mu n i c i p a l  d u t y .  It ’ s  
i d e a l .  Be f o r e  y o u  b u y  a n o t h e r  t r a c t o r ,  c o m e  s e e  t h e  4700 Se r i e s  a n d  d e c i d e  f o r  y o u r s e l f .

MOUNTAIN VIEW
COV OLO AUTO-FARM SERV ICE

307-786-2277

SARATOGA
SHIV ELY HARDW ARE

307-326-8880
w w w . s h i v e l y h a r d w a r e . c o m

CHECK OUT THE MASSEY FERGUSON 4700 SERIES

Apply for Farm Bureau Women’s 
Communications Boot Camp Summer 
Session by March 28

The Wyoming Farm Bureau Federation fi rst opened a full-time offi ce in Cheyenne 
during the Legislature in 1950. Here’s a photo from 1957. Flash forward to 2020 
and the offi ce is now mobile with two full-time lobbyists representing our mem-
bers. We know you can’t be away from your farm or ranch every day during the 
Legislature. That’s why the Wyoming Farm Bureau Federation is there every day 
sharing your voice on issues that impact farmers, ranchers and rural Wyoming.WyFB Lobbyists in 2020:  Ken Hamilton and Brett Moline
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County Farm Bureau
History Series

Compiled by Sally Ramsbottom 
and Michelle Burke

The Johnson County Farm Bu-
reau was reorganized in 1948 after 
being disbanded for unknown rea-
sons earlier. Eric Rule, Northeast 
District Director, and H.J. King, 
Wyoming Farm Bureau President, 
were instrumental in reactivating 
the organization. The membership 
in 1948 and 1949 totaled 35 mem-
bers.

Some of the fi rst issues addressed 
by the Johnson County Farm Bureau 
were promoting the Gas Tax refund 
for off-road use of gasoline and de-
veloping brand inspection policies, 
which at the time were performed 
by the county sheriff or his deputy.

In the early years there were com-
munity Farm Bureau locals: Piney 
Creek, Klonkike, and Clear Creek 
Community Group. Most meetings 
were community and family events 
that included potluck dinners, in-
formation meetings and games of 
cards afterwards.

In the 1950s, the issues addressed 
included: investigating ways to con-
trol brucellosis in the state; magpie 
control; a $3 landowner fee to be 
paid to landowners for antelope and 
deer killed on their property during 
hunting season; polio campaign; 
and fi nding a vaccine against ana-
plasmosis.

In the 1960s, the issues addressed 
included: grasshopper spraying; 
health and accident insurance; and 
school lunch programs.

In the 1970s, state grazing laws 
were addressed among many other 
issues.

In the 1980s, the issues addressed 
included: coyote control and sheep 
losses to coyotes; fencing the high-
way on the mountain; introduction 
of wolves; eminent domain; brand; 
theft; taxes; instream fl ow; endan-
gered species; game management 
possibilities; property rights of 
those who lease federal lands for 
grazing; and zoning and takings.

In the mid-to late 1980s, an 
emergency management committee 
was set up for drought, fl ood and 
disasters. Additionally, a program 
was established called “Sagebrush 
Meets Sidewalk” for business and 
agriculture people to learn about 
each other’s issues.

In the 1990s, the county Farm 
Bureau held a banquet and a dance 
every year. Membership had in-
creased to over 200 members by 
the end of the decade. W.W. “Bill” 
Ritchie served as the Northeast Dis-
trict Director on the Wyoming Farm 
Bureau Federation Board of Direc-
tors from 1990-93.

The issues discussed in the 1990s 
included: wolves; grazing fees; En-
dangered Species Act; wetlands; 
water quality; gas methane from 
cows; sale of state lands; BLM 
grazing fees; prairie dog listing; and 
land use planning opposition.

In 1999, an organizational meet-
ing was held to determine the fu-
ture of the Johnson County Farm 
Bureau following the resignation 
of the county president. Dan Carlat 
stepped up to the plate along with 
other county members to keep the 
county Farm Bureau going strong. 
In fact, Dan is credited with the 
slogan you see on our calendar still 
to this day: “Support JOHNSON 
COUNTY FARM BUREAU, we 
support you!”

Moving into the 2000s, the coun-
ty established a scholarship pro-
gram for graduating seniors. The 
scholarship program began with a 
$500 scholarship to a graduating 
senior. It has since expanded to a 
minimum of two $500 scholarships 
to graduating seniors or continuing 
education college students; as many 
as eight $500 scholarships have 
been awarded in a year.

The summer picnics began in 
2001 with the fi rst few at the Jones 
Mountain Cabin, then the Youth 
Camp for a few years, then the Watt 
Cabin on the mountain until 2019. 

Johnson County Farm Bureau members receive state awards
Two Johnson County Farm Bureau Federation couples have received the 
Distinguished Service award from the Wyoming Farm Bureau Federation 
over the years.  Bill and LaVern Ritchie received the WyFB Distinguished Ser-
vice Award in 2002.  Tom and Helen Jones received the WyFB Distinguished 
Service Award in 2007.  Shown here are Helen and Tom Jones receiving 
the Distinguished Service Award from then WyFB President Perry Livingston 
(center) in 2007.  

Memories of Johnson County Farm Bureau Federation 
--Support JOHNSON COUNTY FARM BUREAU, we support you!

Farm Bureau members enjoying music by then Johnson County Farm Bu-
reau President Dan Carlat (at left) and friends at the 2002 Johnson County 
Farm Bureau picnic.

The summer picnic in 2019 was 
held at the park in Buffalo. 

In 2002, the Wyoming Farm 
Bureau Federation (WyFB) start-

ed the Young Farmer & Rancher 
(YF&R) program. Johnson County 
Farm Bureau Federation has been 
represented on the WyFB YF&R 

See ‘Memories of Johnson County Farm Bureau Federation’ page 7
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From page 6

Committee by Jackie Benton and 
Ryan Fieldgrove. We have also 
supported those who are interested 
in attending the state YF&R Con-
ference. The county Farm Bureau 
has always participated in the “Ag 
Books for Kids” program each 
year donating books to the ele-
mentary schools and libraries and 
encouraging participation in the 
contests.  

Dan Carlat served as Director at 
Large on the Wyoming Farm Bu-
reau Federation Board of Directors 
from 2006-08.

Bill and LaVern Ritchie re-
ceived the WyFB Distinguished 
Service Award in 2002. Tom and 
Helen Jones received the WyFB 
Distinguished Service Award in 
2007.

The county Farm Bureau calen-
dar began in 2003 and has been a 
continued project since that time. 

Issues discussed during the fi rst 
decade of the century included: 
drought; prairie dogs; brucellosis 
testing; roadless initiative to at-
tempt wilderness areas; animal ID; 
sage grouse not listed; and Coun-
try of Origin Labeling.

In the years 2011 to current, 

many more issues have been dis-
cussed. Some of those included: 
conservation easements; prairie 
dogs; sage grouse; change for fuel 
tax application; guidelines for 
fuel tanks storing 10,000 gallons; 
and brucellosis. Membership has 
grown from the beginning years 
of 35 members to nearly 500 
members.

Over the years, the Johnson 
County Farm Bureau Federation 
has been recognized with mem-
bership awards as well as team-
work awards for the county Farm 
Bureau membership efforts. We 
appreciate all of the members 
throughout the years who have 
supported the Johnson County 
Farm Bureau. The board members 
throughout the years have strived 
to represent our members and rep-
resent your voice in agricultural 
issues in Johnson County and the 
state of Wyoming. We are thank-
ful for all of the volunteer leaders 
and the members who have been a 
part of the Johnson County Farm 
Bureau history.

As we say, “Support JOHN-
SON COUNTY FARM BUREAU, 
we support you!”

Memories of Johnson County 
Farm Bureau Federation

By Rachel Gabel, The Fence Post 
Assistant Editor

First spotted mid-December in 
northeastern Colorado, the myste-
rious nocturnal drone fl ights have 
dominated social media feeds and 
scanner chatter. Facebook groups 
have popped up, dedicated to track-
ing the drones, gathering informa-
tion and solving the mystery.

Sheriff’s offi ces around the area 
have fi elded hundreds of calls and 
the theories about the drones have 
abounded without an operator com-
ing forward to hush the rumors.

Yuma County Sheriff Todd 
Combs released a statement ex-
pressing his frustration with the 
lack of answers. 

Combs said the drones are fl ying 
in uncontrolled or Class G airspace 
and appear to be operating within 
the guidelines set forth. He said 
drone technology is far outpacing 
rule making.

“All of the sensors that a drone 
currently has the capability to carry 
have traditionally been carried on 
manned aircraft.”

That technology is one of the 
qualities that companies like Ne-
braska-based UAV Recon uses on 
a daily basis. UAV Recon utilizes 
Unmanned Aerial Vehicles (UAVs), 
also called Unmanned Aircraft Sys-
tems (UAS), or drones, to provide 
aerial inspection for utility compa-
nies. Dusty Birge, president of UAV 
Recon, said they work cooperative-
ly with utility companies to ensure 
residents are aware of their purpose 
and projects.

“Our top clients are electric utili-
ties and in Nebraska, there are more 
public power districts than any other 
state so clients of the districts have a 
powerful say in the projects they do 
because those projects are refl ected 
in their electricity bill,” Birge said. 
“For me, it’s a good business deci-

sion to be proactive so people are 
OK with our operations and want 
those utilities to hire us and we’re 
able to hire more people.”

For Birge, when working on be-
half of electric utilities, the right of 
way easement allows him access 
to inspect poles and lines, just as a 
ground crew would, though by air. 
It also allows inspections to occur 
quickly, effi ciently, and without 
having to physically access a prop-
erty through a closed gate, for in-
stance.

However, airspace and prop-
erty rights aren’t one in the same. 
Airspace, he said, isn’t under city, 
county or state jurisdiction. Air-
space is managed by the FAA, mak-
ing any crimes committed in the 
airspace federally prosecuted. This 
also complicates the enforcement 
of local bans on UAVs.

“Spying, or other crimes, is bad 
altogether, whether you’re doing it 
from a drone or with a ladder and 
binoculars,” he said. “It’s all bad 
it’s just in the other cases, it would 
be prosecuted at the state or county 
level where a drone incident would 
be prosecuted at the federal level. 
It’s even more reason for a drone 
company to want to avoid breaking 
the law.”

FAA GUIDELINES
Just as commercial airlines don’t 

have to contact each owner of the 
properties their fl ights fl y over, 
based on the FAA guidelines, nei-
ther do UAVs. There are excep-
tions, including the controlled air-
space around airports and military 
bases.

The FAA must grant a waiver to 
UAV operators to fl y either out of 
their line of sight or at night and 
more than 3,500 of these four-year 
waivers are currently in effect.

Whether it is a result of the mys-
terious drones or a coincidence, 

Mystery Drones and the FAA’s proposed identifi cation rule
Reprinted with permission from The Fence Post.  Original article printed Jan. 3, 2020.

the FAA released a proposed rule 
requiring UAV operators to imple-
ment a Remote Identifi cation Sys-
tem, or Remote ID. In the case of 
conventional aircraft, air traffi c 
controllers in towers are equipped 
with technology to determine the 
information about who is fl ying the 
aircraft nearby through a database 
of the tail numbers, much the same 
way as a license plate. There is cur-
rently technology that exists that 
can track drones but it is limited 
to determining the location of the 
drone and the location of the signal 
controlling it. Remote ID would al-
low commercial drone operators to 
log their UAVs so ownership could 
be determined through the database. 
It would be driven and mandated by 
the FAA and whether to allow other 
entities, like local law enforcement, 
access would be at the FAA’s dis-
cretion.

The proposed rule, he said, is 
opposed by many in the hobbyist 
community who believe it to be an 

invasion of their privacy to register 
or pay a per fl ight fee. Commercial 
operators by in large, he said, aren’t 
opposed. Currently, commercial op-
erators must purchase a registration 
which is available for $5 and is val-
id for three years. Hobbyists are not 
required to register but under the 
proposed rule, manufacturers could 
be required to equip drones with the 
technology.

Birge, who has seen the mystery 
drones in Nebraska, said it’s diffi -
cult to determine altitude and size 
of the UAVs being reported. Us-
ing thermal equipment and binocu-
lars, he estimates the drones to be 
fi xed-wing aircraft, nearly the size 
of small manned aircraft. That be-
ing said, he is speaking only to the 
small number of drones he person-
ally saw. Even so, they appear to be 
larger than a hobbyist craft.

The theories about the drones’ 
purpose range from mapping to 
searching for lost military equip-

See ‘Mystery Drones’ page 8

 

Visit www.wyfb.org for links to Wyoming Farm Bureau
and

WyFB Young Farmers and Ranchers
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From page 7

62nd Annual Agents’ Meeting

Jason Bell of Cheyenne, WY, 
was honored as Mountain 
West’s Agent of the Year during 
the ceremonies in Billings. 

Top Wyoming Agent honors 
went to Bobby Pickle of 
Casper, Wyoming. 

Top Montana Agent honors 
went to Will Johnson of 
Missoula, Montana.

Rookie of the Year honors went 
to Joni Pennock of Pinedale, 
Wyoming.

Warren Ayala of Cheyenne, WY, 
was awarded Mountain West’s 
Agency of the Year.

An elite group of Montana and Wyoming agents quali�ed for Mountain West’s President’s Club. This award is presented to those agents who were on goal in three lines of 
insurance: life, auto, and �re/liability. Those Wyoming agents who earned this prestigious award are:

931 Boulder Drive, Laramie, WY 82070 | www.mwfbi.com Billings, MT

Mountain West’s President’s Club

Mountain West Farm Bureau Mutual Insurance Company recently held its 62nd Annual Agents’ Meeting in Billings, Montana. The annual conference includes 
recognition of those agents who achieved superior production and overall service during 2019 in the two-state business operation of Wyoming and Montana. 

Dave Craft
Sheridan, WY

Dominic Madia
Glenrock, WY

Jack Swanson
Casper, WY

Justin Jeffers 
Laramie, WY

ment, among others, and Birge said 
it isn’t a matter of whether a drone 
is capable of carrying out such pur-
poses.

“A drone does none of that,” he 
said. “What a drone does is carry a 
payload, a payload being a camera, 
a thermal sensor, a gamma ray sen-
sor. All of the sensors that a drone 
currently has the capability to carry 
have traditionally been carried on 
manned aircraft.”

DRONE ADVANTAGES
The advantage of using a drone 

could be a reduction in risk, person-
nel or cost.

“The question is not whether the 
drone can do this but is there tech-
nology that could detect, for ex-
ample, a nuclear warhead or could 
detect an underground bunker, or 
could detect a gas leak, or detect a 
forest fi re and the question to all of 
those is yes. If it is a drone, it’s who 
has the platform and the bank roll to 
outfi t a drone with those sensors,” 
Birge said.

More complex payloads often re-
quire larger drones with more pro-
pellers, more lift, more batteries, or 
an extended fuel cell that will allow 
it to fl y for a longer period of time 

with a heavier payload. Fixed-wing 
and multi rotor drones have substan-
tially different performance charac-
teristics that affect how long a fl ight 
can be without changing batteries.

UAV Recon utilizes drones much 
of the time to inspect and analyze 
real-time data so the drone is con-
trolled by an operator nearby. How-
ever, a project of much larger size 
and scope, like a large-scale map-
ping project like Google Earth, can 
collect data autonomously.

The beyond the line of sight 
waiver does not dictate that drones 
take off and land from the same 
place but the infrastructure would 
have to be in place for the drone to 
land at the endpoint of the mission 
and have the battery replaced be-
fore fl ying again. The military, for 
example, can fl y drone missions in 
combat areas overseas using drones 
controlled stateside.

As for spying, he said, thermal 
cameras are unable to sense heat 
through solid surfaces like glass or 
walls, making individual personal 
surveillance an unlikely mission.

The Colorado Cattlemen’s Asso-
ciation issued a statement expressing 
their concern for livestock owners in 

Mystery Drones

Drones, like this one inspecting a utility pole and line, fl y in air-
space controlled by the FAA. Any crimes committed using a 
drone would not be under the jurisdiction of local or state au-
thorities but federal authorities.  Photo by UAV Recon

the areas where the drones are be-
ing reported and urged motorists to 
be aware of livestock that may be 
spooked by the fl ights and traveling 
to roadways as well as the producers 
who may be out checking livestock.

U.S. Sen. Cory Gardner, R-Colo., 
also released a statement about the 
drones and his commitment to learn-
ing the source and purpose of the 

fl ights. In his statement, he said he’s 
encouraged that the FAA has opened 
a full investigation and he will con-
tinue to monitor the situation as 
well. Gardner supported Remote ID 
requirements in the FAA Extension, 
Safety, and Security Act of 2016, 
which prompted this rule proposal.

Editor’s Note: The comment pe-
riod closed on March 2, 2020.
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2020 WyFB Centennial
PHOTO CONTEST

“Honoring Our Past, Growing Our Future”

TWO CATEGORIES

PRIZES FOR EACH CATEGORY!

ELIGIBILITY: Contest open to any Wyoming resident over the age of 13.  You 
do not have to be a Wyoming Farm Bureau Federation member to enter.

JUDGING: Photos will be uploaded to the Wyoming Farm Bureau Federation 
Facebook page for voting, starting at 10 a.m. on March 12 and ending at noon 
on March 19, 2020. The photo in each category with the most likes will win a 
grand prize of $100. The second and third place photos in each category will be 
recognized and second place will receive a $75 cash prize and third will receive 
a $50 cash prize. Winners will be contacted via email or phone, and their photos 
will be recognized on the Wyoming Farm Bureau Federation Facebook page.

By submitting a photograph(s), photographer agrees that the WyFB has permission to 
use photos at will online and in print without any additional compensation.

CONTEST REQUIREMENTS
1. Up to five entries per person
2. For Category 2, “Growing Our Future,” photos should be high 

resolution (minimum of 300 dpi).
3. Include your name, phone number, email and mailing address
4. All images should be submitted via email to kclark@wyfb.org

1 2

HONORING OUR PAST
Historical farming and 

ranching photos and/or 
historical agriculture/Farm 

Bureau people photos

GROWING OUR FUTURE
Farming/ranching; rural 
life; and/or Farm Bureau 

involvement

1st prize: 

$100
2nd prize: 

$75
3rd prize: 

$50

Submission Deadline:  March 10, 2020 at 4:00 PM
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NOTE:
The appearance of any ad in Wyoming 

Agriculture does not constitute an endorse-
ment or approval of the product or service 
offered. The advertiser is liable for content 
of the advertisement and any claims arising 
therefrom against this publication. The Wyo-
ming Farm Bureau Federation reserves the 
right to refuse any advertising not considered 
in keeping with its publication’s standards.

Looking for pasture preferrably northern 
Wyoming but open to other  also 100 to 200 
head please call 307-687-7112.

20 coming 2-Year Old Limousin and 
Lim-Flex Bulls. All are Black and Polled. 
Great dispositions and balanced EPD’s to 
compliment any program. Add vigor, growth 
and maternal traits to your cow herd. We mar-
ket our bulls Private Treaty. We invite you to 
the ranch to take a look at our offering and 
have a hot cup of coffee with us. Please con-
tact us at 307-856-4268 to inquire directly, or 
fi nd us on Facebook. Thank you for your inter-
est in Stoll Limousin.

HAY FOR SALE. 500 large round bales, alfalfa/
grass hay. Qualitty - good.  Net wrap.  Located near 
Sheridan, WY.  $100/ton.  307 -674 -7769.

HELP WANTED: Now accept ing 
applications for full time, Multi-purpose farm 
employee.  Prefer candidate to be mechanically 
inclined, with equipment operating experience, 
but all candidates will be considered.  Must have 
clean driving record, CDL preferred.  Farson, 
WY Call Kim at 307-350-0350.

NOTICE

Wyoming Classifieds

LIVESTOCK

CLASSIFIED POLICY: 
1) Wyoming Farm Bureau members are 

entitled to free classifi ed advertising in this 
publication for the purpose of selling items 
they grow or make themselves, selling used 
machinery or household items, for posting 
wanted advertising. Real estate sales not in-
cluded. Each member family is entitled to 
two (2) free ads per month, for 3 months, of 
up to 40 words each. Member ads will be ac-
cepted by e-mail to kclark@wyfb.org or by 
mail to WyFB, ATTN: CLASSIFIEDS, P.O. 
Box 1348, Laramie, WY 82073. Please in-
clude member’s name and county.

2) Non-Wyoming Farm Bureau members 
and WyFB members acting as agents or deal-
ers of products produced outside the member’s 
family may purchase commercial classifi ed 
advertising at $0.50 per word, at a minimum 
of $5.00 per ad. Discounts: 5% for 4 to 9 inser-
tions, 10% for 10 or more insertions. Commer-
cial ads must be submitted in writing, and an 
agreement regarding payment must be made 
between Farm Bureau and the advertiser.

DEADLINE:
Ads should be received (via mail or email) 

by the 3rd Thursday of the month in order to 
appear in the next month’s issue. Advertisers are 
asked to check your ad and report any errors. 
Paid ads must be mailed, typed or neatly print-
ed, together with any payment due, to Wyoming 
Agriculture, Farm Bureau, P.O. Box 1348, Lara-
mie, WY 82073.  Free ads must be resubmitted 
by mail or e-mail after running three months. 
Ads for which there is payment due will run ac-
cording to agreement between Wyoming Farm 
Bureau and the advertiser. Advance payment is 
preferred for fi rst-time advertisers. 

New Members

ALBANY
Samuel Rubino, Laramie; Megan 
Shively, Laramie; Elizabeth Walker, 
Laramie; Lillian Power, Laramie; Taylor 
Reynolds, Laramie

BIG HORN
Judy Novakovich, Basin; Bruce Keller 
(REG), Shell; Cordelia Culver, Greybull; 
James Johnson, Shell; Cynthia Carver, 
Greybull; Catherine Bolken, Buffalo

CAMPBELL
James Wood (REG), Moorcroft; Todd 
Roseborough, Gillette

CARBON
Ronald Platt (REG), Encampment; 
Roger Burau (REG), Saratoga; Tom 
Bennett, Tie Siding; Kenneth Rakness, 
Saratoga

CONVERSE
Ryan Dockter, Douglas; Robert Hunter, 
Douglas; Nancy Igo, Douglas

CROOK
Rick Neiman/ Rafter Y Bar Ranch 
(REG), Belle Fourche, SD; Roger Kyar 
(REG), Upton; Katherine Sowles, Sun-
dance

FREMONT
Ty Nicholls (REG), Kinnear; Royal 
Enos (REG), Fort Washakie; Alexander 
Shoutis (REG), Lander; James Dunn 
(REG), Lander; Russell Cardwell (REG), 
Riverton; Diana Hedlund, Crowheart; 
Larry Parkins, Riverton; Bridgett How-
ard, Dubois; Dana Osborne, Riverton; 
Scott Dumas, Casper

GOSHEN
Wayne Korell/ Rawhide Farms Inc 
(REG), Torrington; Mary Hahn (REG), 
Torrington; Wiley Goss (REG), Tor-
rington; Jerry Nachtman (REG), Jay Em; 
Rick Rodenberger (REG), Torrington; 
Richard Groff, Lagrange; Travis Rein-
hardt, Torrington; Natalie Booth, Tor-
rington

HOT SPRINGS
Jeremiah Ramsey, Thermopolis

JOHNSON
LFC Ranch Properties, LTD (REG), 
Skellytown, TX; Charlie Bradshaw 
(REG), Kaycee; Faustyna Bennett, Buf-
falo; Joanne Heppner, Buffalo; Mark 
Malli, Kaycee

LARAMIE
Patsy Holmes, Pine Bluffs; Cathee 
Crumm, Cheyenne

LINCOLN
Layle Nield (REG), Afton; Brandt Clark 
(REG), Bedford; Garrett Eggener, Kem-
merer; David Rich, Afton; Katie Young-
er, Diamondville; Desiree Boyd, Kem-
merer; Colter Perry, Afton; Scott Ellis, 
Diamondville; Cole Stubbs, Kemmerer; 
Don Clayton, Opal; Brandi Cooper, 
Kemmerer; Michael Kahre, Kemmerer; 
Robbie Ray, Diamondville; Rick Wood, 
Evansville

NATRONA
Blaine Thompson/ Flying Horseshoe 
Ranch (REG), Sullivans Island, SC; Da-
vid Creager/ Creager Sheep Co. (REG), 
Mills; Greg Smith, Casper; Jacob Cook, 

Evansville; Zach Krix, Mills; Derrick Gei-
ger, Casper; Gregory Andress, Casper; 
Cheyenne Foote, Glenrock; Dee Bur-
gess, Alcova; Angela Schuman, Bar 
Nunn; Grace Niemitalo, Casper; Kim-
berly Thompson, Casper; Cody Hill, 
Evansville; Teresa Mogensen, Casper; 
Chuch Kuras, Bar Nunn; Tonya Ashen-
felter, Bar Nunn; Tim Petrea, Casper

PARK
Jaci Smith/ Crazy J Orchard LLC (REG), 
Powell; Michael Capps (REG), Cody; 
Landon Shumard/ Buck Creek Devel-
opment (REG), Powell; Kenneth Hahn 
(REG), Cody; Robert Torczon (REG), 
Powell; Kanin Asay (REG), Powell; Wil-
liam O’Mara (REG), Clark; Fern Neely, 
Powell; Chanler Buck, Powell; William 
Haney, Powell; Jerry Anthony, Cody; 
Peter Pleban, Wapiti; Joshua Love-
lady, Powell; James Foote, Meeteetse; 
Christina Larsen, Powell; Jenni Ebers-
berger, Powell

PLATTE
Caitlin Harris (REG), Wheatland; Robert 
Brockman/ Keyhole Land Company, 
Wheatland; Earl Wright, Chugwater; 
Amy Crawford, Wheatland; David Gil-
laspie, Casper; Daniel Harnish, Wheat-
land

SHERIDAN
Don Barbula/ Barbula Land & Cattle 
LLC (REG), Englewood, CO; Catherine 
Kukowski/ Golden Willow Ranch Inc 
(REG), Wyarno; Anthony Bates (REG), 
Clearmont; Ruth Martin, Sheridan; 
Austin Sales, Sheridan; Brian Cleghorn, 
Sheridan; Michael Nessan, Sheridan; 
Jedediah Teel, Sheridan; Nikki Ulug, 
Sheridan; Daniel Tappenden, Sheri-
dan; Jeff Crocker, Sheridan; Joseph 
Smith, Sheridan; Clint Stussi, Sheri-
dan; Erin Lehman, Sheridan; Diana 
Manselle, Story; Albert Kuntz, Story; 
Jimmy Duncan, Sheridan; Mandy Wil-
liamson, Sheridan; Christopher Jairell, 
Sheridan; Kenneth Sanburn, Sheridan; 
Jacade Nygren, Sheridan

SUBLETTE
Jason Moyes, Pinedale; Karissa Al-
dava, Pinedale; Josh Macgill, Pine-
dale; Randy Simpson, Boulder; Phillip 
Belveal, Pinedale; Kendra Jackson, 
Pinedale; Dave Wilson, Big Piney

SWEETWATER
Ross Slagowski/ Over D Moon LLC 
(REG), Farson; Derek Mills, Green Riv-
er; Austin Mortensen, Rock Springs; 
Brandon Meradith, Rock Springs; Wil-
liam Whittaker, Rock Springs

UINTA
Kenneth Walker, Lyman; Brandie Ham-
mon, Lyman; Robert Lester, Lyman; 
Brian Williams, Lyman; Lynn Rees, Fort 
Bridger; Tristan Hamblin, Mountain 
View; Kristian Dewar, Mountain View; 
Robert Adams, Bar Nunn; Shayne 
Lewis, Fort Bridger; Tracie Vanwagon-
er, Lyman; Dan Fausett, Lyman

WASHAKIE
Mike Montoya, Worland

**Note: (REG) denotes new “Regular” membership

Wyoming's only weekly publication devoted to 
agriculture, the Wyoming Livestock Roundup

reaches the majority of the state's agricultural 
producers. We have subscribers from Jackson to 

Pine Bluffs and from Hulett to Evanston. 
Every major livestock auction and implement dealer 

in the state regularly advertises in the Roundup. 
Advertising rates and subscriptions can be 

obtained by calling 800-967-1647 or 307-234-2700. 

ROUNDUPWYOMING 
LIVESTOCK

HAY

HELP WANTED
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It’s your future. Let’s protect it.®
Together we’ll create a plan to protect what matters most to you.

 Insurance   |   Investments   |   Financial Planning   |   fbfs.com
Securities & services offered through FBL Marketing Services, LLC,+ 5400 University Ave., West Des Moines, IA 50266, 877/860-2904, Member SIPC. Advisory services offered through FBL Wealth Management, LLC.+ Farm Bureau 
Life Insurance Company+*/West Des Moines, IA. Mountain West Farm Bureau Mutual Insurance Company/Laramie, WY. Individual must be a registered representative of FBL Marketing Services, LLC or an investment adviser representative with FBL 
Wealth Management, LLC to discuss securities products. Individual must be released by FBL Wealth Management, LLC to offer advisory services. Individual must be licensed with issuing company to offer insurance products. +Affiliates. *Company 
provider of Farm Bureau Financial Services. M199-WY (12-19)
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BUFFALO
NICK SMITH
307-684-1300

CASPER
BOBBY PICKLE
307-234-5515

CHEYENNE
JASON BELL
307-632-9008

CONVERSE COUNTY
DOMINIC MADIA

307-436-8402

FREEDOM
GEORGE RAINEY

307-883-5100

GILLETTE
BECKY PEARSON

307-682-4454

LANDER
CORI SLINGERLAND

307-332-3295

NEWCASTLE
CLYDE BAYNE ALSO CROP 

INSURANCE
307-746-4471

PINEDALE
JONI PENNOCK

307-367-2141

RAWLINS
TAMMY MORTENSEN

307-328-0094

SHERIDAN
ERIN DEFRIES
307-674-7600

SUNDANCE
ANDREA ROBINSON

307-283-3582
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“OutSTANDING IN “OutSTANDING IN “OutSTANDING IN “OutSTANDING IN “OutSTANDING IN “OutSTANDING IN 
THEIR FIELD”THEIR FIELD”THEIR FIELD”

News from the 
County Farm Bureaus
News from the 
County Farm Bureaus

Wyoming Teachers &       
Students K‐5th grades 

 
We invite you to  

par�cipate in the 2020 
WyFB YF&R “Ag Books for Kids”  

program. 
Step 1:  Check out “Right This Very 
Minute” by Lisl H. Detlefsen from your 
elementary school library or             
classroom. 
(Books donated by your county Farm Bureau) 
 

Step 2:  Visit www.wy�.org, click on 
educa�on tab for contest details/rules. 
   
County contest deadline:  April 3, 2020 

 

Submitted by Carmen Rodriguez, Johnson County Farm Bureau member
The Johnson County Farm Bureau recently read the 2020 “Ag Books 

for Kids” book to elementary school students and conducted a fun learn-
ing activity.  

“We had a special guest who has dairy cows and was able to come to 
the schools,” said Carmen Rodriguez.  “We had fresh milk, bread and 
we as a classroom made butter from the cream off the milk. It was a fun 
experience for everyone!”

Submitted by Brittany Hamilton
Weston County Farm Bureau Federation members read the 2020 “Ag Books 

for Kids” book to grades K-5 in Upton, WY mid-February and told them about 
agriculture and answered questions. Members reading were:  Francie Hamil-
ton, Brittany Hamilton, Melissa Stroh and President Joe Simmons.

Johnson County Farm Bureau 
presents “Ag Books for Kids”

Weston County Farm Bureau 
reads to local students
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By Kacy Atkinson, Cattle Rancher. 
Speaker. Travel Addict.

-- To learn more 
about Kacy and 10 
Miles Past Nowhere, 
v i s i t  h e r  w e b s i t e 
kacyatkinson.com or 
follow her on Face-
book and Instagram 
@ 1 0 m i l e s p a s t n o -
where.

With so much mis-
information and so 
many myths about 
b e e f  p r o d u c t i o n , 
along with celebrities 
encouraging the public to “be neat and eat 
less meat,” it can be challenging to know 
what to believe.  Here are some facts about 
beef production everyone in the industry 
would like you to know.

Antibiotic Use
The 4 main classes of antibiotics used in 

human medicine 82% of the time (penicil-
lins, sulfas, quinolones and cephalasporins) 
are used less than 10% of the time in live-
stock.  Conversely, antibiotics classes used 
74% of the time in livestock (ionophores 
and tetracyclines) are used only 4% of the 
time in human medicine.  The gap is inten-
tional-we want to keep antibiotics medi-
cally important to humans as viable for hu-
man use as possible-because we want them 
to work, just like we want our antibiotics 
to work to save the lives of our animals as 
well.

Environment
According to the EPA, the beef industry 

is only responsible for a 2% contribution 
to US GHG emissions.  The entire agricul-
ture industry contributes 9%.  And yet, with 
such minor contributions, we are feeding 
327 million people.

If all livestock animals were removed 
from the US (and the earth entirely) tomor-
row, and we all went vegan, it would only 
decrease total GHG emissions by 2.6%.  
And yet we would create a massive caloric 
and nutritional deficit for our people, in-
cluding eliminating the only natural source 
of vitamin B12 in the diet.  Simply put, we 
wouldn’t have the ability to create enough 
calories to meet the nutritional needs of the 
people living in the US.

While cattle do release methane gas into 
the atmosphere, they are also helping se-
quester carbon into the soil and trap it so 
that it cannot harm the environment through 
the act of grazing.  While methane is not 

By Kerin Clark
“Be Neat, Eat More Meat!” was the topic of 

the conversations on consumptions at the Janu-
ary 27 “Today’s Ag” event held in Laramie. The 
10th Annual “Today’s Agriculture” dinner is an 
opportunity for ranchers to buy dinner for Lara-
mie business and community people and thank 
them for their contribution to the community all 
while sharing agriculture’s story.

The Today’s Ag event began 10 years ago and 
is presented in partnership by the Albany County 
Farm Bureau, the Albany County CattleWomen 
and the Albany County Stockgrowers. The goal 
of the event is to share accurate information 
about agriculture through speakers and conver-
sations. 

“Ten years ago, when I learned of misinfor-
mation being spread about ranching and farm-
ing through a documentary, I was inspired to do 
something about it locally,” said Sharleen Castle, 
Albany County Farm Bureau board member and 
event organizer. “This event provides us a great 
opportunity to tell agriculture’s story and thank 
the business community in Albany County for 
providing the services and products we need in 
agriculture.”

“I appreciate the partnerships and the volun-
teers that have made this event possible,” Castle 
continued.

The conversation topics have included: 2011) 
Technology in agriculture; 2012) Science based 
information on food myths; 2013) How ranch-
ers support wildlife; 2014) Stories behind the 
Chaney Family kids books about agriculture; 
2015) Weather factors in agriculture; 2016) Sci-
ence behind GMOs; 2017) What’s behind the la-
bel?; 2018) Rethink the ranch; 2019) Federal and 
state land partnerships; and 2020) The story be-
hind cattle and their impact on the environment.

After enjoying a marvelous steak dinner and 
good conversation, two Cowboy Hall of Fame 
recipients were recognized. They were Albany 
County Ranchers the late Joe Coykendall and 
Dale Robbins. 

Next, featured speaker Kacy Atkinson pre-
sented a fascinating speech on cattle and shared 
why it is neat to eat more meat. Atkinson is an 
Albany County rancher and has also traveled and 
worked in big cities so can relate to the ques-

News from the 
County Farm Bureaus

See ‘Be Neat, Eat More Meat’ page 14
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Today’s Ag Event provides 
conversations on consumption

University of Wyoming Collegiate Farm Bureau Mem-
bers Madee Cluck and Morgan Spiro take a quick 
photo with WyFB President Todd Fornstrom (center) 
at the Today’s Ag 2020 event. 
Kerin Clark photo.

WyFB President Todd 
Fornstrom visits with 
the Today’s Ag event 
organizer and Albany 
County Farm Bureau 
Board member Shar-
leen Castle. 
Kerin Clark photo.

tions she has been asked about beef. Antibiotic 
use, environment and sustainability are the key 
topics Kacy receives questions about as a cattle 
rancher. See article inset for key facts everyone 
should know about beef.

Over 150 people attended this great event and 
now know more information about beef and its 
benefi t to us all. Wyoming Farm Bureau Federa-
tion President Todd Fornstrom told the crowd 
that education is an important component in 
understanding farming and ranching and com-
mended the crowd for taking time to be a part 
of the conversation. “The fi rst 100 years for the 
Farm Bureau has been about policy develop-
ment, legislation and regulations,” Fornstrom 
stated. “In the next 100 years, education is going 
to be as important as people are farther removed 
from farming and ranching and have less of an 
understanding of where their food comes from.”

“Events like this are a great way to make an 
impact locally,” Fornstrom concluded.

Be Neat, Eat More Meat

Cattle Rancher Kacy Atkinson shares her message “Be Neat, Eat More Meat” with the “Today’s Ag” 
crowd on January 27th. Kerin Clark photo.
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(208) 745-1500
Local Manufacturing of 

Metal Roofing & Siding
We Stock 29 to 10 gauge

www.BriggsSteel.com  4056 E 300 N - Rigby, Idaho 83442

Metal Shingles
Metal Shakes

Flat Lock Panels
Flex Lock Panels

ACM Panels
Soffit

Tuff-Rib Panel
PBR Panel

Many More Available

Many Panel Profiles
Custom Trim Bending

Sheet Metal
Fabrication

We Stock All Accessories
On-Site Rollforming Available

Delivery Available

ReziBond®

Copper-Ten®
Pure Copper 

Bonderized

Pure Zinc
Stainless Steel 
Lead Coat

A606 (Corten) Colored Steel
Cold Rolled
Galvalume®
Acrylume®
Aluminum 
Paint Lock
Galvanized
Many more

(208) 745-1500

Homeowners & Contractors Welcome
Since 1989

Variable Width
7/8” CORRUGATED

Anti-Siphon Groove

7⁄8”

2.67”

Cor-Ten AZP® Vintage®

Variable Width

½”

1/2” CORRUGATED
2.62”

36” Coverage
7.2 PANEL

1 ½”

7.2” 2.416”

Variable Width
1/4” CORRUGATED

Mechanical Lock 1”, 1.5”, 2”

Reveal Flush Wall Panel

Flush Wall Panel

Nail Strip 1”, 1.5”

Snap Seam 1”, 1.5”, 1.75”

7⁄8”

1.250”

Now Making
Curved Roofing & Trim

February 18, 2020--The Wyo-
ming State Fair Board is excited to 
announce that they have accepted the 
Master Plan that was developed to 
guide the future success of the Wyo-
ming State Fair.  

The Master Plan was developed by 
Markin Consulting LLC and Associ-
ates and was accepted by the Board 
during their quarterly meeting on 
January 28th. The goals of the WSF 
Master Plan are to increase year round 
and fairtime activities and revenues, 
as well as the redevelopment/repro-
gramming of the facility to meet cur-
rent and future market demand. These 
broad goals and objectives serve as 
the underlying themes throughout the 
Master Plan. 

“We are excited to accept this Mas-
ter Plan because it provides a clear 
path forward for the fair and grounds 
throughout the year,” said Diana Berg-
er, Chairman of the Wyoming State 
Fair Board. “A strong plan is a neces-
sity to the success of the fair and this 
plan gives us a direction for success 
into the future.” 

The creation of the Wyoming State 
Fair Master Plan was a collaborative 
effort with feedback from numerous 

stakeholders including the Converse 
County Tourism Board, Converse 
County Commissioners, the Joint Ag-
riculture Committee and more. The 
executive summary of the Master Plan 
is available at www.wystatefair.com 
and includes the most economically 
impactful components of the plan and 
summarizes the direction that the Wy-
oming State Fair intends to head in the 
coming years. Some of the highlights 
of the Master Plan include the find-
ings of the market demand studies, the 
Master Plan guiding principles, and 
Master Plan projects and phasing. 

“The development of the Master 
Plan included intensive research and 
collaboration with interested parties 
from across the state which resulted 
in a comprehensive and complete 
plan,” said Courtny Conkle, Manager 
of the Wyoming State Fair. “There are 
some aspects of the plan that can be 
implemented immediately and we are 
thrilled to get to work and start the fu-
ture of the Wyoming State Fair today.” 

The 2020 Wyoming State Fair will 
be held August 11-15, 2020. For more 
information on the Wyoming State 
Fair and the Master Plan, visit www.
wystatefair.com.

Wyoming State Fair Accepts Master Plan 

good for the environment, it 
only lasts in the atmosphere 10 
years before breaking down.  
Carbon on the other hand can 
last between 1000-2000 years 
in the environment before be-
ing broken apart. 

A new study from the Uni-
versity of Florida found that 
the average American lifestyle 
creates 44,000 pounds of CO2 
equivalent each year.  Based 
on average beef consumption, 
eating beef is 723 pounds of 
that total, or 1.64%.  In com-
parison, average use of a cell 
phone creates 28,185 pounds 
of CO2 equivalent each year.  
You could consume beef for 
the next 39 years to equal the 
amount of CO2 output using 
a smart phone creates in one.  
If you would choose to drive 
the speed limit for a year, 
you could reduce your carbon 
output by 1.64%, exactly the 

equivalent of your beef con-
sumption.  

Sustainability
Even in a grain-finished 

system, the lifetime diet of 
cattle is only 9% grain.  81% 
of their lifetime diet is still hu-
man-inedible forages and 10% 
is by-product feed that would 
end up in a landfill (where it 
too would create methane gas 
as it rots).  Only 2% of the 
corn acres planted in the US 
are used to raise corn for beef.  

Cattle upcycle inedible-hu-
man food sources into a high-
quality protein for people.  
For every 1 pound of protein 
they intake, they produce 1.19 
pounds of high-quality protein 
for us to eat.  

There are over 770 million 
acres of land in the US that 
would be unable to produce 
any type of human food if we 
weren’t raising cattle on them.  

Be Neat, Eat More Meat
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I know I need life insurance,
but I also need to save for retirement.
You might think you have to choose between protecting your loved ones 

with life insurance or saving for your future, but you don’t have to.

You can do both, and it’s easy when you work with your Farm Bureau agent. 
Let’s talk about life insurance and ensure you’re prepared for the future.

Farm Bureau Life Insurance Company*/West Des Moines, IA. *Company provider of Farm Bureau Financial Services. LI192 (2-20) 

“DUE” 
it 

for 
AG

The week of March 2nd is “Wyoming Agricultural Literacy 
Week.” As part of the “Ag Books for Kids” program, Wyo-
ming elementary students K-5th grade may participate in 
three different contests. This picture shows the coloring 
page for kindergarten and fi rst graders.

that simple trust in farmers 
and ranchers is something we 
should all work at daily.”

Wyoming students and 
teachers are encouraged to 
visit their school’s elementary 
library to check out the 2020 
book “Right This Very 
Minute” by Lisl H. De-
tlefsen. Next, visit www.
wyfb.org and click on the 
education tab for contest 
rules and details. Three 
contests are offered for 
Wyoming students to en-
courage use of the book 
and provide application 
opportunities for what is 
learned.  The 2020 con-
tests are:  Coloring Con-
test for kindergarten and 
fi rst graders; Poster Con-
test for second and third 
graders; and a Marketing 
Ad Contest for fourth 
and fifth graders. For 
questions, kclark@wyfb.org 
or 307.532.2002. The 
county contest deadline 
is April 3, 2020. 
____________________

Editor’s Note: The for-
mal proclamation signing 
took place after the news-
paper went to print. Visit 
wyfb.org and WyFB social 
media for photos from the 
formal proclamation sign-
ing with the Governor.

Wyoming Agricultural Literacy Week
From page 1
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“ I h a v e  k n o w n  K i r k  f o r  o v e r  1 0  y e a r s .  Hi s  k n o w l e d g e  o f  
b i g  r a n c h e s  a n d  w h a t  w o r k s  i s  a s  g o o d  a s  a n y o n e ’ s .  
He  g r e w  u p  i n  t h e  r a n c h i n g  i n d u s t r y  a n d  h a s  w o r k e d  
o n  l a r g e  r a n c h e s  a l l  o v e r  t h e  w e s t e r n  Un i t e d  St a t e s .  
Hi s  k n o w l e d g e  a n d  h i s  a b i l i t y  t o  n e t w o r k  w i t h  p e o p l e  
makes him stand out. Through his different interests, 
K i r k  h a s  m a i n t a i n e d  a  n e t w o r k  o f  p e o p l e  i n  t h e  
r a n c h i n g  i n d u s t r y  a c r o s s  t h e  w e s t e r n  Un i t e d  St a t e s  
t h a t  i s  2 n d  t o  n o n e .  I t h i n k  w h e t h e r  y o u  a r e  a  b u y e r  o r  
a seller, he is going to take the time to get to know you 
a n d  u n d e r s t a n d  y o u r  n e e d s .  K i r k  w i l l  m a k e  s u r e  h e  
r e p r e s e n t s  y o u r  i n t e r e s t  i n  a n y  r e a l  e s t a t e   t r a n s a c t i o n .  
He  h a s  t h a t  d r i v e  t o  m a k e  i t  h a p p e n .  He  w o u l d  b e  m y  
g o  t o  g u y  i f   I w e r e  p u r c h a s i n g  a  r a n c h . ”

J D Hi l l
Li v e s t o c k  Ma n a g e r
Pa d l o c k  Ra n c h  Co .

Kirk Lohof
(406) 351-3141

Across the country, county and 
state Farm Bureaus are making 
safety a priority through the Ag-
ricultural Safety Awareness Pro-
gram. As part of ASAP, March 1-7 
has been designated as Agricultur-
al Safety Awareness Week. U.S. 
Agricultural Safety and Health 
Centers will join Farm Bureau in 
promoting the week with its theme 
“20:20 Vision on Ag Safety.” 

A different safety focus will be 
highlighted by Wyoming Farm 
Bureau and U.S. Ag Centers each 
day of the week: 

• Monday, March 2 – Mental 
Health 

• Tuesday, March 3 – Transpor-
tation Safety 

• Wednesday, March 4 – Weath-
er Disasters 

• Thursday, March 5 – Confi ned 
Spaces 

• Friday, March 6 – Farmer 
Wellness 

During this week and through-
out the year, Farm Bureau is en-

couraging farmers to make safety 
a priority on the farm.  

The Agricultural Safety Aware-
ness Program is a part of the Farm 
Bureau Health and Safety Network 
of professionals who share an in-
terest in identifying and decreasing 
safety and health risks. For more 
information and resources, visit 
the ASAP Facebook page.  

Visit the Centers’ YouTube 
channel (www.youtube.com/user/
USagCenters) for new content and 
fresh ideas about how to stay safe 
while working in agriculture, for-
estry and fi shing. Join the move-
ment to keep farms safe and share 
your own safety messages on 
social media using the hashtags 
#KeepFarmsSafe, #ASAP20 and 
#USAgCenters. 

The 11 U.S. Agricultural Safety 
and Health Centers (www.cdc.
gov/niosh/oep/agctrhom.html) 
are funded by the National Insti-
tute for Occupational Safety and 
Health.

‘20:20 Vision on Ag Safety’ is Theme of Agricultural 
Safety Awareness Program Week, March 1-7 




